CONSERVATION ADVISORY COUNCIL
Notes from meeting Oct. 19, 2005

Attendig fromthe Council:

Seve Bicker, NW Naturd
Suzann®illard, ODOE

Debbie Kitchin, Energy Trust board
AlanMeyer,EnergyTrust board

Paul Olson, Oregon Remodelers Assn
Jbhn Reynolds, Energy Trust board
Lauren Shapton, PGE
DaveTooze (for SueAnderson) OSD
Seve Weiss, NWEC

Othersattending

Newton Betts, Harris Group

Kim Burt, West Linn Paper

JimCox, PGE

Doug Findlay, PGE

Bill Darden, Harris Group

Lyle Gross, Aspen Systems

Seve Hatheway, Semens Bldg Technologies
Andrea Jcob, City of Portland OSD

Lee Kuhl, Aspen Systems

JDbhn Mepham, Commercia Building ATAC
Will Miller, Aspen Systems

Bil Nesmith, OregonDepartent of Energy
Lisa Rehbach, PECI

SyedRezvj OPUC

Ken &lf, Aspen Systems
BruceSolhr,Norris & Stevens,Inc.

Buzz Thielemann, RHT

Mike Yablonski, Reitmeyer Hectric

I. Introductions and Announcements

Attendig from the EnegyTrustof Oregan:
Diane Ferington

ElizabethGiles

FredGordon

Margie Harris

Seve Lacey

MichaelLaney

Lee Litchy, Energy Trust consultant
MaureenQuaid

Andy Sleh

Jn Scheeffer

Kevin W hilden

Jbhn Volkman

Stevel aceywelcomed attendees,andaskedfor selfintroductions.

2. City of Portland Small Commercial Initiative
MichaelArmstrong, Office of Sustaiabk Devdopment, presenteda conceptualproposalto

serve smal businesses He noted smal businesses historicaly have proven hard to serve. They

represent the largest percentage of new jobs. Srong financia incentives exist but are not
utilized.The proposalis to offer one-sbp, customer-orientedpackagef resou ce-driven

conservation services Pwaste, water, energyandeconomic develgpment proposals. The ideais
to improve accesgto existingincentvesandsenices. They propose to approad this asathree-
year pilot. They®e thinking about partnering with utilities, Energy Trust, Portland Development

Commission, state agencies, the Portland Business Alliance and neighborhood business
associations. A number of potentia partners have expressed interest.
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BuzzThielemanraskedif Michaelfeelshis program would impinge on private businesses.
Michael says he hopes the program would drive more customersto private businesses. Maureen
Quaidsuggstedthe OSD programwould serve smaler businessesylichaelsad OSD canOt
imaginegurning awaya large businessathoughthey would not proactively seek participation of
large businesses. Jm Cox asked if OD is envisioninga referral function.Fred Gordon noted a
concern that small businesses may not be interested in working with areferral agencythey
want a one-stepsolution. Suzann®illard askedwhat sort of financiacommitment is expected
from partners; Michael responded that it depends on the partner. Buzz suggested it®important
to consier conflictof interest,i.e.finding that a city bureauwasoverbillingMichaelnoted heOd
have no trouble letting the water bureau know if they are billingincorrectly and stated that all
city bureausstrive to correctly bill cusbmers.

Dbhn Mepham asked if the city would recommend fuel-switching, Dave Tooze said it would be
customer driven. bhn wondered if the programwould provide informaion aswell asincentives;
Michael said yes. Discussion continued. Michael concluded he encourages public input and that
0D hasn®thought through everythingin detail at this point.

3. Contract extensions for Efficient New Homes and Efficient Home Products
Diane Ferington said we propose to extend the two contracts through the end of December
2006 Ba 9-month extension for New Homes and 1-year for Products. Both started in 2004.

Dianenoted that Effcient Home Products has,asof the end of September ©5, achieved 66% of
the 2005 electric goa and 100%of the therm goal. The goal to sell 8,815 efficient clothes
washers was met in September. In 2005, 241,000 CH.s have been sold, compared to 137,000 in
2004. She explained the Lights for Learning CH.-sale fundraiser idea for schools, and described
the SVIART Choice light fixture promotion. She providedspecificderms of the proposed$3.6
million contract extension.

Dianereported the acquiredandcommitted savingsto dateis 70%of the electric goalard 86%
of the thermsgoal.Shenoted the programhasreached out to builders with 7 breakfasts serving
175 builders. There are 79 builders currently signed up. She noted the program has partnered
with Benson and Molalla high schools. Consumer outreach events include the Sreet of New
Beginnings Bthe first ever 10000 ENERGY STAR homestour. An ENERGY STAR home on the
Centra Oregon tour of homes won the Qyeen building award.(Shepassedround Builderand
Developermagazinewhich includesa profile of DR Horton, one of the biggesbuildertrade
allies.Shenoted the ongoingtransit canpaigrfor Savingswith a Twist, including 49 Tri-Met
busesand5 MAX trains. Dianereviewed terms of the proposed $3.6 million contract extension.

Buzz Thielemann asked what the typical incentive might be for a builder.LisaRehbachsaid
$400-$700, with additiona incentives for lighting. She noted Energy Trust picks up the cost of
verification that the homes were built to ENERGY STAR builders.

Seve Bicker noted the cost/therm exceeds the OPUC benchmark. Fred explained that the
OPUC performance measure applied to the Energy Trust programsin aggegde andnot to
individualprograms. In addition Frednoted that market transfamation wasnot factored in,
which would make the levelized cost per therm far better.

Seve Lacey said we are planning to take thisitem to the boardin Novemberwith a
recommenddion for extensionandasled if there were anyoutstandingconce nsfor
consideation in the staffrecommendatin. BuzzThielemann asked if the CH.s were required to
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havea certain power factor. Lisasaidno; but the lights have to meet ENERGY STAR standards.
Mike Yablonskiaskedabou the advertsingbudgé; Lisaexplainedhe transit buywasat
nonprofit rates, two months for the price of one, involving $12,000 from each program.

4. 2006 Budget and Action Plan

Seve introduced Mike Laney, Energy Trust CFO. Mike compared the $82 million 2005 budget

to forecast yearend sperding of $55 million. The shortfall was largely on the renewables side b
$3.2million projectedactudl compaedto $22 million budgeted. The efficiency side aso came in
low -- $50 million forecast by year®end compared to $57 million budgeted By service
territory, NW Naturalis forecast to comein at $6 million comparedto $7.5million budgeed;
Pacfic Power is forecastto come in at $185 million compared to $23.7 million budgeted; PGE is
forecast to comein at $28.5million comparedto $48.3 million budgeted. Mike noted that this
year we took in $53 million in revenue andforecast spendingdf $55 million.

Looking at 2006, Mike noted a revenue forecast of $55 million and program expenditures of
$74.8million. A carryoverof $15 million from 2005 will be used to fund 2006 expenditures. The
draft budget shows $455 million in energyefficiencyspending$19.5million for residential,
$13.5 million for commercial and $12.3 million for industrial,andnoted the proportional
spendngby sectoris changigin ©6.Buzzaked why. Seve said historically the industrial
program has receivedmore thanits share; we are trying to right the balance. Fred noted the
industrial sector isour highest cost sector on alevelized cost basis.

Year end 2006 will leave us with $3 million carryover, most of it in gas. For 2007, balance in
carryover will be $4 million. He compaed sperdingby serviceterritory from EnergyTrustOs
inception through 2007, showing 93.8% of PGE revenues spent within the territory; 106.1% of
Pacifid?ower spentin that territo ry, and 99.9%wof gas revenues spent in thisterritory. He
compared the 2006 proposa against OPUC performance measures. On the electric side, savings
of 14-19 aMW is lower than the 20 aMW, but as the measureis computedon athree-year
rolling average, we believewe will be OK. Levelizd costs seemto be in the ballpark.Gas
savingsare projectedto exceedthe performancemeasure andlevdizedcoststo comein low.

Buzz summarized the programs are now spending more than they are taking in, and spending
will be reapportioned.He askedif commitmentswill be met. Stevesaidthat custome's that have
signedcommitmentswill be served.

Seve Lacey said by the end of 2005 we expect to log 32 or 33 aMW D 95%of our best case
goal Gaswill be well over goalb 1.6 million therms.For 2006,we expectto saveat least5.9
aMW in the residential sector, 3.1 aMW in the commercialsecta and5.2aMW in the industrial
sector. Levelized cost in the residential sector is .014, and .032 in the both the commercid and
industria sectors. On the gas side, he expects 2006 to save 1.2 million residentia therms and
1.4 million commercialtherms.

He introduced program managers to discuss their 2006 budgets and strategies. Andy Sdeh
noted Buildirg Efficiencychangs include anew 15 cent per kW h cap, changes to lighting
incentivesasstandads change and cooperation between the BuildingEfficiencyand Buildirg
Tune-up and Operations programs. bhn Mepham asked if there would be changes to the
fundinglevelsfor studies; Andy saidweOlhavefundingfor studiesbut will somewhatrestrict
their use,to be surewe canpayfor projectsthat result. Will Miller explainedthe incentiveis
35%o0f incremental cost, not to exceed 15 cents per kWH or $1.00 per therm. He noted a fair
portion of the 2006incentive budgetis akready alocaed to committed projects. It will be afew
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weeks before we can tell the magnitude of fundsavailabldor new projects. The Building
Efficiencyprogrambudgetfor 2006is projectedto be $6.5 million, which is 14%of the energy
efficiency budget, creating savings of 1.44-1.84 aMW and 647,337 to 863,166 therms.

Andy sad Production Efftiencyalo has anew 15 cent per kWh cap. W e will work to get
synergy between this program and the Building Operations and Tune-up. Total 2006 proposed
budgetis $11.9million (about $8.5million for incentives), which is 25% of the energy efficiency
budget. Andy noted that many projectsin the pipeline are not subject to the 15 cent cap. Buzz
noted he has made soft commitments to projects like Amy® Kitchen, which is supported by the
governa, and askedif we will be ableto honor suchcommitments.JimCox observel we would
not be lookingfor new projectsin the earlypart of 2006 but will be reactive. Thisis true for
Production EfficiencyStevesaid.Andy saidwe will look carefullyat BuildingEfficiencytoo.

Addressinga commentabout the needfor tighter forecasting,Steve sad we are puttinga better
forecastingmodel in place Alan Meyer noted if there realy is no money for projects, more
manufacturersnaybecane selfdirectors, resulingin evenlessmoney.JimCox noted we may
needto incorporatetimelinesinto commitment formsto be better ableto forecastspending.

SpencemMoersfelde reported the Building Tune-up and Operations program is projected to get
$900,000 in 2006, 2% of the energy efficiency budget, with a projected savings of .35 to .47
aMW, and 117,847 to 157,129 therms. He expectsto do 6 building tune-ups and 6
retrocommissioning projects in 2006, provide 40 gas boiler tune-ups, and offer 50 Building
Operators Certification scholarship. Stevenoted this is anareahe thinksoffersalot of savigs.
He expects the program to grow.

Seve presented the New Building Efficiency program budget, projected at $5.3 million in 20086,
which is 11%of the energy efficiency program, and is projected to save 1.07 to 1.2 aMW and
655,090 to 873,453 therms. The budget has increased for this program.

Seve noted the decision to integrate solar thermal offeringsinto eachof the efficiencyprograms
rather thancarry it as a separate program.

Diane Ferington described strategies within the Home Energysavingsprogram, including
neighborhoodlitzes,cooperativepromotions with utilities, continuing the Home Energy
Analze andimplementingthe Home Performance with ENERGY STAR program, incorporating
acomprehensie, whole-houseapproach.Projected 2006budgetis $10 million, which is 21% of
the energy efficiency budget, with projected savings from .75 to 1 aMW and 785,553 to
1,047,404 therms.

In Eficient New Homes, she noted the objective of increasing consumer awareness, building
deliverysupport,engagingreatermanufactureparticipation to increase availability of
competitivelypriced products, andcoordinatingmessaging with Earth Advantage. Projected

2006 budget is $5.2 million, which is 11%of the energyefficiencybudget,with projectedsavings
from .61 to .81 aMW and 233,172 to 310,896 therms.

For EfficientHome Products,focus on ENERGY STARbrand messayingwill continue,and
operating cooperative marketing dollarsto retail trade allies. She believes by 2007 we will
decrease CH. promotions, expecting the market to have transformed by then. Projected 2006
budget is $4.1 million, which is 9% of the energy efficiencybudget,with projectedsavinggrom
1.78 to 2.37 aMW and 158,854 to 211,805 therms.
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Paul Olson suggested focusing on replacing old solar thermal systems.

Seve Lacey reported that projected 2006 market transformation spending (NW Alliance) is up
about $300,000 over 2005.

Fred Gordon discussed changes in direction in 2006, including more funds for lost opportunity
programs such as home products, new homes and new buildings. These programs have done
well and stretch our funds farther. They are the programsleadingto markettransformaion.

He noted more moneydirected into residentialprograms. The programs are successfuhndcost
competitive.

He observedwe expectto direct lessfundingfor commerciallightingaswe transitionto alost
opportunity focus. W e will continue to address opportunities for upgrades.

JohnReynotis askal the proportion of electric and gas revenuegoingto residential These
figures were not available in the presentation material. Another attendeeaskedaboutrespedive
levelized costs. In 2006, residential levelized costs are projected to range from .014 to .010, and
both commercial and industria are projected to range from .032 to .024.

There wasdiscussiorof spendingon the Alliance. Jm Cox asked how we determine when a
markethastransformel, and all savingsare free riders.Fred sdad we do thisin the aggregate,
rather thanby indivdualcustomer. Jm noted asmoneybecomedight, the merits of doingthis
increase.

Mike Yablonski asked if the 2006 budgetswill be effectively lowered whencommitmentsare
subtracted. Seve said there will be some headroomfor BuildingEfficiencyandProducton
Hficiency, but how much, is yet to be determined. Aspen Systems and Energy Trust staff are
workingto arrive at a confidentestimate Frednoted that projectswith alongleadtime havea
better charce. Mike said he continues to tak with his customers dally. He has customers ready
to make commitments and needs to know what to tell them. Seve thinks the attrition rate
we®e assumed is conservative D 15% whereas he® seen rates up to 25%in practice.

Buzz asked if Energy Trust has the right to fund some projectswith cheapkilowattsin, say, PGE
service territory. Seve said we have not thought through this yet.

Fredcontinued with directionalchangesL.essmoneywill be avaliable for Production Efftiency,
andoverallfor Paific Power customes. JimCox asled if new megaproject are off the table for
©6. Seve sad he isn®ready to say s0. He said the effectof sprealingfixed costs over asmaler
baseof project moneywill increasdevdizedcost. We are integraing sola water heatinto
other efficiency programs. We intend to pilot two modestcommunity energyprogramsandto
pioneer approaches to reaching large customer groupswith multi-progam materials (we call
this Oprogam integraton). He noted that expenditures by sector are closer to revenues by
secta thanin previousyears.We will endeavorto maintaininitiativesfor historically
underserved consumers but with little or modestcost/savirgs.

Stevenoted the finaldayfor recevingforma commentsin Nov. 16, coincidentally the date of
the next CAC meeting. If we receive comments before this time, we can circulate them to



CAC Notes - Oct. 19, 2005

other CAC membersHe noted Don Jonesr.of Paific Powe saidhe doesn@tupportcurtailing
serveces,and the EnergyTrust shoud utilize aline of credit if needed.

Buzz said he redizes the constraints and appreciates the work done in presenting them. He
offershis servicesn anywaywe mightfeelthey are needed, as he and hiscolleaguesire the
faceof EnergyTrust to the customer.Byreviewingthe statusof individuallarge customers,
strategiesmayemergeto defer some implementation to out years. Seve sad this is the next
step,andwe will be relyingon Aspenin particular for that kind of input.

Adjourn
Seve adjourned the meeting at 4:05 pm.

The next meeting of the Conservation Advisory Council is Nov. 16, 1:30-4 pm in Energy Trust
offices.



